Running head: MORALITY AND ETHICS		1
MORALITY AND ETHICS		2






[bookmark: _GoBack]Morality and Ethics in Marketing
Student’s Name
Institutional Affiliation


Morality and Ethics in Marketing
Question 1
Psychologists argue that morality of an individual develops in three distinct phases; the pre-conventional morality, conventional morality and post-conventional morality. These stages were invented by Lawrence Kohlberg when he wrote his dissertation concerning the development of human beings towards morality (Beaumont, Cobban, Train & Wellman, 2007).
Pre-conventional morality
According to Kohlberg’s theory, pre-conventional morality is the first stage towards the development of morality. In this case, morality refers to a person’s differentiation of wrong from right. This type of morality is displayed mostly by the children. It is the type of morality that results from the consequences (punishments) that the person expects to receive from his/her actions (Beaumont, Cobban, Train & Wellman, 2007). At this level, there are two stages of morality. The first is the obedience and punishment morality. In this case, a person considers an action as either right or wrong depending on the punishment that he/she will get from the act. An example would be, a child refusing to skip school by giving the reason, “the last time I skipped school, my parents spanked me and held me grounded for two weeks.” As such, the child has no reason for skipping school, but depends on the external forces to judge his/her actions. 
The second stage of the pre-conventional morality is the application of the reasoning “hat gain do I get?” in this case, the person becomes self-centered, giving little concern to other in judging what is good or bad. An example is when a child is sent to the shop y his elderly. The child then asks for some tips, which when given, he/she goes to the shop, in turn helping the elder, not due to his/her own will but because of the influence of the personal gain (tip).
Conventional Morality
 The second type of morality is the conventional mode of reasoning. This type of reasoning is common among adolescents and adults. As such, the person compares his actions with the society’s expectations. As such, a person judges wrong and right depending on the society’s definition of what is right or wrong. This stage is also divided into two stages; stage 3 and 4. At stage 3, the person is driven by the need to be accepted in the society. As such, a person becomes moral by engaging in activities that will make the society to view him or her as the good boy or girl (Beaumont, Cobban, Train & Wellman, 2007). An example is when a teenager refuses to engage in drug related activities, giving reasons that his friends will see him as weird and may stop relating with him since they see drugs as bad.
Stage 4, on the other hand, involves the obedience of the authority and the social orders. In this stage, the individual considers what the law accepts as right and wrong and the consequences of breaking the law (Beaumont, Cobban, Train & Wellman, 2007). An example of the stage 4 conventional morality is when a person decides not to overlap or over speed since the law is against over speeding. It also involves the decision not to steal since he/she does not want to be arrested.
Post-Conventional Morality
The third type of morality is the post-conventional morality. This is whereby an individual realizes that he/she is separate from the society and starts judging right and wrong depending on his/her own principles. This is further divided into stage 5 and 6. At stage 5, the main reasoning behind wrong and right is the social contract (Beaumont, Cobban, Train & Wellman, 2007). In this case, it is reasoned that the world is made up of different people who have unique rights and values. As such, the whole population is involved in determining what is right or wrong. An example is the democratic type of governance, in which it is recognized that each individual has the right and those rights should be respected. Each person’s opinion should be respected as long as they don’t interfere with other people.
The last stage, which is stage 6 depends mainly on the universal ethical principles. In this case, individuals consider the laws of the society, then compare them with the universal laws to determine the level of justice that such laws have. The individual then chooses only to obey laws that promote universal justice. For instance, a person choosing to oppose and campaign against laws that portray sense of racism is seen as using the stage 6 of post-conventional morality.
Question Two
A Firm’s Responsibility to the Society
Many businesses exist to earn profit. However, firms are expected to be responsible to the society more than just earning fair profit. First, a firm is supposed to be socially responsible to the society through its corporate social responsibility (CSR). In this case, a firm should engage in the community’s wellbeing. One way is to offer job opportunities to the local people, to promote its activities such infrastructural development. A firm is also responsible to the community by providing safe products and services for consumption. The firm is also expected to adhere to the environmental protection, which is its responsibility. In this case, a firm’s responsibility is not only to earn fair profits but to also add to the society’s wellbeing.
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